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Thank you for joining today!

John Keene
CEO

serviceminder

Erin Martin
VP of Marketing

Netsertive



● Deep expertise in localized 

digital marketing, including 

paid media, organic/SEO, and 

web solutions

● Facilitated nearly $2 billion in 

media spend through our 

platform

● Award-winning brand and 

location support with named 

account managers

● Experience driving success for 

over 100 multi-location brands

About Netsertive



About serviceminder

The platform for managing and operating home service brands.

● Built for home services

● Franchise-ready

● Integrates with everything

● All about optimizing 
your production pipeline



Home Services Production Pipeline

Make phone ring

Schedule 
appointment

Deliver proposal

Answer phone 
(or let us!)

Schedule job

Get money

Rinse & repeat
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The Measurement Gap



Bridge the Gap to Truly Understanding ROI and ROAS

ROI ROAS

Measures total revenue from an overall 
investment.

Measures total revenue from a specific 
ad campaign.

Gives you overall picture of profitability. Let’s you know how successful a specific 
campaign or digital program is.

ROI looks at the overall profit. ROAS looks at revenue.

Takes into account overall costs, 
including people, tools, other expenses.

Only advertising spend is used to 
calculate ROAS.
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Measuring Impact of 
Digital Advertising 



Upper funnel

Brand awareness

Mid-funnel

Consideration/intent

Lower funnel

Purchase

• Impressions

• Brand lift

• Inferred brand intent

• Engagement rates

• Unique users and household reach + frequency

• Video viewability and completion rate

• Conversions: Online and offline actions

• Call tracking

• Foot traffic

• Offline sales measurement 

• Path to conversion reporting

Connect your campaign to business results

9

ROAS

Revenue attributed to ad campaign

Cost of that campaign
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Call Tracking



Call Tracking: Track and Listen to Phone Calls
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Integrating Marketing 
Operations and Systems
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Block and Tackle 
the Foundations of 
Digital Marketing 

Operations DIGITAL 
MARKETING 
OPERATIONS

ORG

AGENCIES

PEOPLETECH 
PARTNERS

DATA 
PARTNERS

PROCESS  / 
GOV

STRATEGIC 
PARTNERS

CAPABILITIES

EXTERNAL

INTERNAL
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Localized Measurement 
Case Study
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Close the Loop with and without Integrations

1. Lightweight script added to landing pages

2. Lead source added to hidden form fill 

3. Lead source appears in CRM to properly attribute

Marketing 
Operations

Integrations

Data 
Passing

Data 
Passing

Netsertive Attribution Pro
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Q and A
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Thank You!

Erin Martin
emartin@netsertive.com 

Netsertive.com

Get a Custom, Localized 
Marketing Strategy

         info@netsertive.com

mailto:emartin@netsertive.com


Thank You!


